GRADE FIVE TRIP TO THE PALEY CENTER FOR MEDIA: The Fine Art of Persuasion:  Television & Advertising 

Purpose of Visit: Class Description

What is advertising, what is its goal, and what are its methods? How do images and sounds combine to make a point or sell a product, and how have these changed over time? Through careful analysis, students will discover the persuasive techniques developed to capture a viewer's attention in order to promote a product or idea. 

All classes are interactive, with guided discussion designed to encourage active observation and critical thinking. 
Vocabulary

As a group, provide definitions for the following words and concepts, which will be referenced during the class. 

ADVERTISING: The communication of information through various media that is persuasive in nature, about products, services, or ideas, and is usually paid for by identified sponsors.

BRAND: A unique and identifiable symbol, association, name, or trademark that serves to differentiate competing products or services.

JINGLE: A short, catchy song, usually mentioning a brand or product benefit, used in a commercial.

LOGO: A design of characters and/or graphics used to identify a company.

MEDIA/MEDIUM: Forms of public communication (such as newspaper, radio, television, Internet, direct mail, and billboards) that are designed to reach large numbers of people.

SLOGAN: A memorable phrase that says something positive about a product or idea.

TARGET AUDIENCE: A specified audience or demographic for which an advertising message is designed. The members of a target audience often share certain characteristics, such as age, gender, ethnicity, values, or lifestyle.

The Gifted and Talented Class will also be introduced to the following terminology (during an interactive slide show) in preparation of their visit:

Techniques of persuasion:  motivating the consumer
Stacking:  list of reasons why the product or service is good

Repetition:  makes product or service familiar to consumer

Slogan:  identifies product or service with an idea

Logo:  identifies product or service with a symbol

Snob Appeal:  associates product or service with a personality or lifestyle

Cause and Effect:  use this product or service and your problems will disappear

Emotional Appeal: uses emotion to sell a product or service (pity, fear, patriotism, happiness,etc.)

Price Appeal:  consumers will be getting something extra for less money

Testimonial:  someone endorses the product.

Bandwagon:  uses peer pressure to influence the consumer. If everyone else is doing it so should you.

Confusion:  gains the consumers attention by confusing them, and then retains the attention as the consumer tries to figure out the message.

Technical Jargon:  uses technical words to impress the consumer

Transfer:  associates the product with words or ideas that may or may not be related to the product.  The association seeks to transfer certain qualities to the product.

Name Calling:  the advertiser compares its product or service to the competition in a way that is favorable to the advertiser.

Plain Folks:  the advertiser tries to identify its product with common people just like you.

Glittering Generality:  the viewer is given a general feeling about the product, but not much else.

Following this visit-presentation fifth grade classes will do one of the following activities:

Create Your Own Commercial

Divide the class into small groups. Each group will create an ad for one of the following: a food vendor, a nonalcoholic drink, or an item of clothing.

Based on what you already know as consumers and on what you’ve learned through our discussion about television advertising, each group should present an idea for a commercial with the storyboard they have created for it. The attached worksheet will help to market the “product” most effectively.

For your campaign, please identify:

1. Name and type of product:

2. Target audience: 

3. Persuasive techniques (humor, celebrity endorsement, etc.):

4. List the programs on which the ad will run

5. Select the time slots and broadcast or cable networks that will be most effective in delivering your message to the target audience:
6. For your ad campaign, create at least one of the following to represent your product:

• a slogan

• a logo

• a jingle

7. Plan the casting and action of your commercial:

8. Write a plan for your commercial (called a storyboard). Either describe your idea to the class or present it as a skit. Be prepared to justify your choices and explain why your commercial will be effective and appropriate for the target audience you have identified.

For more information on advertising, visit this website: 

http://pbskids.org/dontbuyit/advertisingtricks
Or create a book advertisement (see attachment)
This activity integrates the following ELA Common Core standards:

Comprehension and Collaboration

· CCSS.ELA-Literacy.SL.5.1 Engage effectively in a range of collaborative discussions (one-on-one, in groups, and teacher-led) with diverse partners on grade 5 topics and texts, building on others’ ideas and expressing their own clearly.

· CCSS.ELA-Literacy.SL.5.1a Come to discussions prepared, having read or studied required material; explicitly draw on that preparation and other information known about the topic to explore ideas under discussion.

· CCSS.ELA-Literacy.SL.5.1b Follow agreed-upon rules for discussions and carry out assigned roles.

· CCSS.ELA-Literacy.SL.5.1c Pose and respond to specific questions by making comments that contribute to the discussion and elaborate on the remarks of others.

· CCSS.ELA-Literacy.SL.5.1d Review the key ideas expressed and draw conclusions in light of information and knowledge gained from the discussions.

· CCSS.ELA-Literacy.SL.5.2 Summarize a written text read aloud or information presented in diverse media and formats, including visually, quantitatively, and orally.

· CCSS.ELA-Literacy.SL.5.3 Summarize the points a speaker makes and explain how each claim is supported by reasons and evidence.

Presentation of Knowledge and Ideas

· CCSS.ELA-Literacy.SL.5.4 Report on a topic or text or present an opinion, sequencing ideas logically and using appropriate facts and relevant, descriptive details to support main ideas or themes; speak clearly at an understandable pace.

· CCSS.ELA-Literacy.SL.5.5 Include multimedia components (e.g., graphics, sound) and visual displays in presentations when appropriate to enhance the development of main ideas or themes.

· CCSS.ELA-Literacy.SL.5.6 Adapt speech to a variety of contexts and tasks, using formal English when appropriate to task and situation. (See grade 5 Language standards 1 and 3 here for specific expectations.)

